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Montreal, March 8, 2012 - The BBM Canada Winter 2012 PPM results unveiled today confirm that a truly red wave has overtaken Montreal, as 107,3 Rouge fm 
continues its phenomenal growth! These exceptional performances by 107,3 Rouge fm, combined with strong showings from NRJ Montreal 94.3, Virgin Radio 
96, CHOM 97 7 and CJAD 800 AM have allowed Astral Radio to reach a grand total of 4,094,000 listeners each week in the Montreal market. Among adults age 
25-54, Astral is once again positioned as the number one radio broadcaster in Montreal. 


Just six months after its launch, the new 107,3 Rouge fm has already shown more than convincing results. For its second complete survey, 107,3 Rouge fm 
counts 2,133,000 listeners in addition to a 21.2 share of the commercial market among adults age 25-54, an increase of 28% compared to the equivalent survey 
for RockDétente in winter 2011. During this time, Rythme FM, the direct competitor of Rouge fm, has seen its market share drop 21% in one year. Furthermore, 
107,3 fm has just had the best survey ever among age 25-54 since the Montreal market has been measured in PPM. RockDétente was rebranded as Rouge fm this 
past August 18. 


For its part, NRJ Montreal 94.3 counts a grand total of 1,874,000 listeners, in addition to obtaining a 14.1 commercial market share among adults age 25-54, 
pulling ahead of its principal competitor CKOI by a 3.1 market share. And more than ever this fall, La radio des hits NRJ Montreal 94.3 continues to dominate 
the 18-34 target with a 21.5% commercial market share2. In total, Astral Radio's two French-language stations in Montreal earned a 35.3 commercial market 
share this fall among adults age 25-54. 


Astral Radio's three English-language stations also did extraordinarily well, getting no less than 69.2% of the commercial market among adults age 25-54. Virgin 
Radio 96 counted this fall a grand total of 1,968,000 listeners and a 30.0 commercial market share among adults age 25 to 54, making it the number one station 
in Montreal. Meanwhile, CHOM 97 7 recorded a total of 1,422,000 listeners and a 22.1 commercial market share. Finally, CJAD 800 AM counted a total of 
317,000 listeners, on top of getting a 17.1 commercial market share among adults age 25 to 54. 

For more detailed information on the BBM Canada results, you are invited to visit http: //sondage.astralradio.ca. 

The entire Astral Radio team would like to take this opportunity to thank its listeners and loyal advertisers who enabled it to consolidate its leadership in the 
Montreal radio market! 

Sources: BBM Canada (Audiometry), November 28, 2011 to February 26, 2012, M-F, 2am-2am, reach in Montreal central 2+ & commercial market share in 25-54 
in French Montreal and English Montreal. 1Reach, 25-54, Montreal Central, 2Commercial market share among age 18-34. 


About Astral 

Astral Radio, an Astral division. Founded in 1961, Astral one of Canada's largest media companies. It operates several media properties—pay and specialty 
television, radio, out-of-home advertising and digital media properties—among the most popular in the country. Astral plays a central role in community life 
across the country by offering diverse, rich and vibrant programming that meets the tastes and needs of consumers and advertisers alike. To learn more about 
Astral, go to astral.com. 
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